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BIO 
1. Publicis, DMM Masius and JWT  International advertising 
2. Film Distributor with Sony, formed and managed the joint 

venture 20th Century Fox  - UGC  
100M€ year 2. Launched over 150 films, BO record ID4...  

3. Net pioneer filmfestivals.com Major Buzz Factory 

4. Co founder Emotion Film Factory 

     
Board member  

European Film Academy,  

International Film Festival Summit 

 



1. 20 Minitel services for film 
2. Interactive phone Ghostbusters...(1M calls) 
3. Online database for fests 
4. VOD platform 2001,  
5. eBook community platform,  
6. Social network for film & festivals,  
7. Cannes on Second Life 2007 
8. Future of Cinema Salon for Late Fragment  
9. Cannes iPhone app - Alert media for smartphones...    
 

















- 10.000 films produced worldwide each year 

- 1.500 approx. distributed in 1 or more countries 

- 500 films benefit from strong promotion 

- 250 to 300  play more than 1 week; 90 % US films 

 

To emerge, a film needs: 

- promotion, 

- contacts with buyers and distributors nationally and 

internationally 

- media exposure to the pros and audience... 

 

Guts and luck...and festivals 

 



The Festivals:  
- Professional trade shows and general public projections 
- Film discovery and promotion places 

- Market place, selling rights sale and deal making 

- They can make or break a career 

 

More than 6,000 festivals worldwide looking for: 

- The best (new) films 

- Brand development for more sponsoring 
- Ever growing; 1000 in the US, 250 in most key territories 
- The balance between, glamour, touristic promotion, art, 

sales and market 



25 M€ budget 
 
1,000 films screened last year, 900 market screenings: x2 from 1995 
4,650 journalists +20% over 1995  
468 journalists for the web 2 in 1996 
26,881 professionals +50% from 2003 
 
11,000 professionals at the Market  selling 4,000 films  
800M€ transaction in the Market . 
 
There is Cannes…and the rest of the world 
 
 
 



 
 
Leading portal website for professional services to festivals 
organisers and films producers, covering festivals and film 
events with a network of 60 correspondents. 
Social network and promotion platforms 

Services and professional community platform for festivals  

- services to the industry (film search, festival search...) 

- promotion & advertising 
Revenues are 2/3 promotion, 1/3 services 



 

• Officiel partner of major festivals (Cannes, Venice, Locarno, 

Hollywood Awards...) 

• Producer of the Future of Cinema Salon in Cannes and Locarno 

 

• Officiel blog for many festivals 

 

• Most comprehensive festival directory  

More than 6 000 affiliated festivals, 400 in France   

 

 

 



 
• 350 000 vistors/month,  strictly professionals 
• 81 000 subscribers, 45 000 pages of content. 

• Professionals and serious film fans looking for info on the Fest scene:  
• Their UNIQUE concern: know about festivals, films from festivals, dates, contacts, 

awards, what is hot from the circuit.  
• Filmmakers profile and serious film fans and indies.  

• Emerging talents with a first short or feature.  
• Fest organizers from the world (9,000 registered users for 4,000 festivals)  

• Media (9,000) looking for info on film and festivals 
 Buyers and sellers TV programmers and TV buyers.  

• Professionals from institutions worldwide, academies of school and film 
universities. 

 

 

 









 

• Connect your publications on filmfestivals.com with your other social 

networks  

      Facebook, youtube, twitter, blogspot 

• Things to do: SEO, active site all year long, engage dialog in your site +blog,  
WaB Serial submitters 

• Do something viral trailer, poster contest 

• Boost your publicity, monthly releases, with WORD & attachments 

• Use filmfestivals.com as a free PR company: publish your press releases 
use VPO Virtual Press Office, PRWeb 



 

 

  
 Mr Jones: the right positioning 
 Striking Distance : the right title 
 La Bamba : the vibes 
 The Doors: the myth 
 Woody Allen Alice…Manhattan Murder Mystery: affinity , PR 
 Baron Munchausen: panache  
 Philadelphia: the heart 
 The Adams Family: the right target 
 En avoir ou pas (laetitia masson) the brothers mc mullan: the first 

timer 
 El Mariachi small budget miracle 

 
 



 

 

  
• Horror & fantasy films need festivals: The Blob, Shocker 
• Boy’z n the hood: the Cannes platform, building the word of 

mouth, getting th eright audience… Cannes presentation 
delivered 40M$ according to my boss (Studio chief at 
Columbia) 

• Pariah broke the traditional media sequence and found 
distribution 

• Late fragment it’s interactive 
 
 



 
 Prepare at home: announce on your website, facebook… 
 Get a marketing kit, production notes, short long synopsis, poster art, stills, excerpts 

trailer… 
 Prepare a press release 
 Check the online resources, buzz online 
 Prepare, scout 
 Crash parties 
 Print postcards or flyers and business cards 
 Get screening slot(s), anywhere 
 Interview the professionals you think can teach you something or help you. (introduce 

yourself as a filmmaker blogger, journalist for filmfestivals.com, PS ask me first )  
 Meet colleagues and share their tips, mingle, hang around in the key, power spots 
 Bring a few DVD 

 
 



 
 

 
 

 

• Submit to the best in your category 

• Beware of submission fees too expensive 

• Get festival invitations, and print fee 

• Search filmfestivals.com and WaB… 

• Attend festivals, even with no film. 

 

 



•Festivals can  

•make a career: Spielberg, Lucas, Besson   

•set trends  

•mean big $$ : Boyz n The Hood + $24M  The Artist BO doubled after the Oscars 

• big local economic impact Tribeca Budget  $13 M   $120 million activity 

  
 





  
 

 
 

 
 
 
 



 
 
 
 
The points of  
difference 

Motion Film Fund is the only fund: 
 
• to be listed in German stock market   

(in September 2011). 
• offering Minimum Guarantees to producers  
• offering a guaranteed european distribution with centralized 

marketing expertise and servicing 
• International film experts  

and financing experts 
 

 

bruno@filmfestivals.com 

THANK YOU 


